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The Health Insurance Marketplace 



 Insurance companies did not have to insure 129 
million Americans with pre-existing conditions 

 Premiums had more than doubled over the last 
decade 

 Tens of millions were underinsured, and many who 
had coverage were afraid of losing it 

 50 million Americans had no insurance at all and/or 
experienced a gap in coverage 

The Problem 
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Who is in the Gap? 

Not 
Covered 
 
 
 
 
  
 
 

Covered 
 
 



Who is in the Gap? 



• 3.1 million young adults have gained insurance          
through their parents’ plans 

• 6.1 million people with Medicare through 2012        
received $5.7 billion in prescription drug discounts 

• 34 million people with Medicare received a free preventive 
service 

• 71 million privately insured people gained improved 
coverage for preventive services 

• 105 million Americans have had lifetime limits removed 
from their insurance 
 

 
Affordable Care Act –  

Coverage Accomplishments 
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• Slowest sustained national health spending growth in 50 
years 
– Low growth continuing in 2012 for Medicare and 

Medicaid  
• Rate increases fell from 75% in 2010 to 14% so far in 

2013  
• $1 billion returned to consumers last summer  

– Plans now must spend 80% on healthcare 
• $4.2 billion recovered in 2012 from anti-fraud efforts – a 

record high – for a total of nearly $15 billion over the last 
4 years, double that of the previous 4 years 
 

 
Affordable Care Act –  

Cost Savings 
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Medicaid 
Expansion* 

Private Plans 
with Financial 

Assistance 
Private Plans 

The Health Insurance Marketplace 
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• A new and easier way to shop for health insurance.  
• Our goal is to ensure Americans have quality, 

affordable health coverage. 
 

 
 
 

 
 
• Enrollment October 1st, 2013 – March 31st 2014 
• Coverage begins Jan 1st , 2014 

 
 * For states choosing to expand Medicaid 



• One process to determine eligibility for 
– Qualified Health Plan through the Marketplace 
– New tax credits to lower premiums 
– Reduced cost sharing  
– Medicaid 
– Children’s Health Insurance Program (CHIP)  

• Offers choice of plans and levels of coverage 
• Insurance companies compete for business 

How the Marketplace Works 
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 Each state can choose between: 
• State Based Marketplace – State creates and runs its own 

Marketplace 
• State Partnership Marketplace – State partners with 

Federal government to run some Marketplace functions  
• Federally Facilitated Marketplace – State has a 

Marketplace established and operated by the Federal 
government – known to consumers as The Health 
Insurance Marketplace 

Marketplace Establishment 
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 Helps enhance competition – all options in one place and 
insurance companies compete for the consumer’s business. 

 Increases Affordability – immediate discounts on costs -- tax 
credits, cost sharing reductions, or public insurance programs 

 Ensures Quality – health plans must meet basic standards, 
including quality standards, consumer protections, and access 
to an adequate range of clinicians 

 Makes Costs Clear -- by providing information about prices 
and benefits in simple terms consumers can understand, so 
they don’t have to guess about costs 

Advantages of the Marketplace 
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6. Prescription drugs 

7. Rehabilitative and 
habilitative services and 
devices 

8. Laboratory services 

9. Preventive and wellness 
services and chronic disease 
management 

10. Pediatric services, including 
oral* and vision care 

 
 

1. Ambulatory patient services 

2. Emergency services 

3. Hospitalization 

4. Maternity and newborn 
care 

5. Mental health and 
substance use disorder 
services, including 
behavioral health treatment 

All Qualified Health Plans Will Cover 
These Essential Health Benefits 
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*Not required in benefit package if a stand-alone dental plan is in the Marketplace in which the plan 
operates 

 



 Some plans may cover additional benefits  
 You may have to see certain providers or use certain 

hospitals 
 The premiums, copays, and coinsurance will be 

different in different plans 
 The quality of care can vary  
 Some special types of plans will be structured 

differently 
• Like high-deductible plans 

 
 

How Qualified Health Plans Can Vary 
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 When you use the Marketplace, you may 
be able to get lower costs on your 
monthly premium and out-of-pocket costs 
• Lower monthly premium 

 Based on family income and size 
o Family of four with annual  income 

$23,550* – $94,200* or less  
o And not eligible for certain other insurance 

coverage like Medicaid 
• Lower cost-sharing (like copays) 

 Family of 4 with annual income $58,875* or 
less (some other restrictions) 

 
*2013 amounts 

Lower Costs 
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 Who is eligible? 
• Young adults under 30 years of age 
• Those who can not afford coverage and obtain a hardship 

waiver from the Marketplace 

 What is catastrophic coverage? 
• Plans with high-deductibles and lower premiums 
• Includes coverage of 3 primary care visits and preventive 

services with no out-of-pocket costs 
• Protects consumers from high out-of-pocket costs 

Catastrophic Plans 
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 Starting in 2014, most people must enroll in a health 
insurance plan 
• If you don’t have a certain level of health coverage 

(employer coverage, Medicare, Medicaid, CHIP, TRICARE, 
certain VA coverage, an individual policy, or a plan in the 
Marketplace) you may have to pay a fee with your tax 
return 
 Starting when you file your 2014 Federal tax return in 2015 

• Some people may qualify for an exemption 

 

You May Pay a Fee 
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 SHOP is a Marketplace for small businesses and their 
employees (fewer than 100 employees) 
• States may limit participation to those with 50 or fewer 

employees for the first 2 years 
• Employer will access the SHOP where its principal business 

office is located 
• Employer must offer coverage to all full-time employees 
• Sole proprietors may buy through the Marketplace rather 

than the SHOP 

Small Business Health Options Program  
(SHOP) - Employees 
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 Eligible employers can  
• Define how much they’ll contribute toward their 

employees’ coverage 
• Have exclusive access to a small business tax credit 
• Benefit from new protections that help them get real value 

for consumer’s premium dollars 

Small Business Health Options Program  
(SHOP) - Employers 
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 Marketplace initial open enrollment period starts 
October 1, 2013 and ends March 31, 2014 

 Marketplace eligibility requires consumers to 
• Live in its service area, and 
• Be a U.S. citizen or national, or 
• Be a non-citizen who is lawfully present in the U.S. for the 

entire period for which enrollment is sought 
• Not be incarcerated 

Eligibility and Enrollment 
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Submit 
streamlined 
application   

to the 
Marketplace 

Verify and 
determine 
eligibility  

 
Application and Eligibility 

 

Eligible for 
Marketplace 

or  
Medicaid/CHIP 

Enroll 
Medicaid/CHIP 

Enroll 
Marketplace 

Supported 
by Data 

Services Hub 

• Online 
• By Phone 
• By Mail 
• In Person 

 Premium Tax Credit 
 Cost Sharing 

Reduction 



Streamlined, Simplified Implementation 

HHS 
Paper Application 

Online Enrollment 
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Pages 



Ben applied 
and bought 
insurance 
from the 
Marketplace. 

Alice applied 
and got 
Medicaid 
coverage for 
herself and 
her daughter. 

James applied and 
bought insurance 
from the 
Marketplace and 
qualified for the 
new tax credit that 
lowers his monthly 
premium right 
away. 

Same Application – Different Results 



Enrollment Assistance 
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Call  
24x7 
Support for 150  
Languages 

In Person  

Medicaid/CHIP 
Online/phone/in person  

Written 
Applications in 
English/Spanish 
Notices & letters 
 
 

Plans 
Payment online/phone 
Ongoing customer service 

Mobile 
24x7 
Email & text updates 
 

Online 
24x7 
Webchat 
English/Spanish site 
User Account Assistance 
API available for other sites 
Syndicated content 
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Home Page Get Insurance tab 



• Navigators  
• Other trained enrollment assisters 

 Local Community Health Centers, 
libraries, hospitals and other 
locations in local communities 

• Agents and brokers 

 

In Person Assistance 
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 In person help will be available to help prepare 
electronic and paper applications to establish 
eligibility and to enroll in coverage through the 
Marketplace 



3 things to know… 
 

1. It’s an easier way to shop for health insurance.  
• Simplifies the search for health insurance by gathering all 

options in one place. 
• One application, one time, and an individual or family can 

explore every qualified insurance plan in the area. 
2. Most people will be able to get a break on costs.  

• 90% of people who are currently uninsured will qualify for 
discounted or free health insurance.  

3. Clear options with apples-to-apples comparisons.  
• All health insurance plans in the Marketplace present their price 

and benefit information in simple terms you can understand. 
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 Stay Connected 
• Sign up to get email and text alerts at 

signup.healthcare.gov 
• Twitter@HealthCareGov  
• facebook.com/Healthcare.gov 
• Updates and resources for partner organizations are 

available at Marketplace.cms.gov 
 

 
Want more information  
about the Marketplace? 
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mailto:Twitter@HealthCareGov


Marketplace.cms.gov 

NON-PUBLIC PRE-DECISIONAL DRAFT.  NOT 
RELEASABLE. 27 

 Banner/Backdrop 
 Shop Health Here video 
 Testimonial video—Barista 
 Talkers/PowerPoint 
 Drop-in articles 
 Op Ed   
 Postcard for email/list serv sign-up 
 Consumer checklist 
 Collateral brochures 
 Key contacts 
 Key dates 
 Customizable flyer 
 PSA/Live Reads 
 Infographics 
 Ordering info 

Shop Health Here Video 

Postcards 

Collateral brochures 

 



On Target for Opening the Health Insurance 
Marketplace 
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- Launch 
HealthCare.gov 2.0 and 
CuidadoDeSalud.gov 
with new consumer 
information and web 
chat 

- HHS Call Center 
opens for basic 
consumer questions in 
English and Spanish 

- Consumers can sign 
up to receive updates 
and get reminders 
from HealthCare.gov 

 

- Award $150 million 
to community health 
centers for outreach 
and enrollment 

- Training for in-
person assistance 
personnel  begins 

- Consumers can set 
up a personal login on 
HealthCare.gov 

 

- Award grants for 
Navigators 

- Open Call Center for 
Small Businesses 

 

- Consumers can find 
where to go in their 
community to get help 

 
 

 

- Open enrollment 

- Application and Plan 
Compare available 

- Targeted ads 

June 

July 

Raising Awareness/ 
Education 

August September 

Anticipation – Get Consumers Ready 

October - March 

Enroll Now 

Ongoing outreach:   Digital Media, Public Events, Engaging Partners 
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